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A little bit of boldness with the new LVT 

For the second year in a row, the magazine dedicated to Luxury 

Vinyl Tiles turns the spotlight on the flooring trends of today and 

tomorrow. Get a sneak preview of the latest designs, get inspired by 

new projects and references and immerse yourself in our interviews 

of domain experts… dare to befriend the new LVT.
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Being daring, challenging the mainstream, swimming against the tide: audacity is a 

“universal” value shared by architects, designers and… anyone looking to add value.

It is absolutely crucial if we are to create, imagine, be enterprising and drive 

difference - basically, if we are to innovate. But stepping out of that comfort zone 

and challenging ourselves is never an easy process for anyone, and even less 

so for businesses. In order to succeed, they need to make a conscious effort to 

actively promote audacity. They have to embrace change, take risks and… allow 

their employees to show initiative! That is something that never comes easy, but is 

absolutely crucial in the LVT market, whose recency and dynamism offer an open 

invitation to be Daring, to be grabbed by Those Who Dare.

This magazine dares to be different. It explores new avenues, turns the spotlight 

on new worlds, shares sensorial and technical experiences.

Take, for example, the latest trends for 2017 (see page 13). It’s interesting to see 

how the hospitality sector has started to rethink its stance, re-evaluating its way of 

doing things, basically evolving to ensure that design and guest experience now 

always go firmly hand-in-hand.

It’s exactly the same in other sectors, where clients are usually more reserved, 

such as the Automotive sector. At BASF, audacity rhymes with perseverance and 

everything high-tech, with the emotion of new hues closely tied to new functional 

demands from manufacturers. Yet another parallel with the world of LVT. Huge 

progress has enabled us to reconcile installation constraints and productivity, and 

today’s flooring is not only easy on the eye but also increasingly realistic. At Gerflor, 

this is very much thanks to our new in-register embossing technique (see page 

23), one of this year’s major innovations. Is our firm daring enough to drive forward 

further change in the future? It will be up to our clients and partners to answer that 

question.

Gerflor’s history has always been underpinned by innovation, and our “Reddot 

Award” (see page 6) for the CREATION 70 range recognizes the efforts we continue 

to make.

Bertrand CHAMMAS
Chief Executive Officer

Are we daring?
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R E D D O T  A W A R D

Each year, designers and manufacturers from all around the world showcase their 
latest innovations in the hope of being selected for a prestigious reddot award. 

This year, the LVT CREATION 70 range was lauded in the Product Design category for its 
original designs and innovative installation system!

C R E A T I O N  7 0
receives a reddot award

Having initially been created in Germany in 1955, the 
reddot award have built up a solid reputation over 
the course of the past few decades and are now 
considered the ultimate accolade for the modern-day 
designer. Some even call them the Design Oscars! 
Needless to say the awards are hot property and 
competition is fierce: in 2016, no fewer than 5,000 
products were submitted to the jury for consideration.

The jury changes every single year to ensure its 
decisions remain impartial, and each of its members 
are carefully hand-picked. Anyone working for 
an industrial firm, for example, would never even 
be considered as a candidate. It is this rigorous 
organisation that has earnt the award such a strong 
reputation for rewarding the world’s best projects with 
the utmost objectivity.

This year, Gerflor was singled out in the Product Design 
category for CREATION 70, its range of vinyl tiles and 
planks specially designed for use in the services sector 
- a sector that really puts flooring through its paces. 

Three key aspects notably caught the jury’s eye. 
Firstly, the vast choice of designs, including numerous 
embossed wood- or textile-effect designs whose 
quality is second-to-none. Secondly, the range’s 
technical prowess, boasting innovations that make the 
flooring easier to install. Last but by no means least: 
the fact that the range is 100% recyclable.

Gerflor was presented with the prestigious award 
during the reddot Gala at the Design Zentrum 
Nordrhein Westfalen. The CREATION 70 range will be 
exhibited in the organisation’s museums and feature 
in its Yearbook until the same time next year when the 
next set of winners take centre stage.
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* Wear layer (mm) / Couche d’usure (mm) / Nutzschicht (mm)

CREATION 30

0,30*

CREATION 55

0,55*

CREATION 70

0,70*

TRAFFIC &

RESISTANCE

gerflor.com ARCHITECTURE

DECORATION

SPORT

TECHNOSPECIFIC

ASIA: Gerflor Asia  

Tel: +852 9222 6355 - Fax: +852 3006 1449  

e-mail: gerflorasia@gerflor.com 

AUSTRALIA/NEW ZEALAND: Gerflor Australasia Pty. Ltd  

Australia Tel: 1 800 060 785 - New Zealand Tel: 0 800 630 119  

e-mail: gerflor@gerflor.com.au 

AUSTRIA/SWITZERLAND: Gerflor GmbH  

Tel: +43 (0)7229/70800-0 - Fax: +43 (0)7229/70800-218 

e-mail: austria@gerflor.com - switzerland@gerflor.com 

BELGIUM/LUXEMBURG: Gerflor Benelux  

Tel: +32 (0)3 766 42 82 - Fax: +32 (0)3 766 29 14  

e-mail: gerflorbe@gerflor.com 

CANADA: Gerflor International  

Tel: +1 438 333 0752 - Fax: +1 438 380 5425   

e-mail: gerflorcanada@gerflor.com 

CHINA: Gerflor Floorings (China) Co. Ltd.  

Tel: +86 21 6357 8818 - Fax: +86 21 6357 8998  

e-mail: gerflorchina@gerflor.com 

FINLAND: Gerflor Oy 

Tel: +358 (0) 10 617 5150 - Fax: +358 (0) 10 617 5152 

e-mail: info@gerflor.fi

FRANCE: Gerflor - Service Express: 

  

e-mail: contactfrance@gerflor.com 

GERMANY: Gerflor Mipolam GmbH 

Tel: +49 (0) 22 41-25 30-0 - e-mail: GerflorMipolam@Gerflor.com 

Kunden-Service: kundenservice@gerflor.com  

Tel: +49 (0) 22 41-25 30-136 - Fax: +49 (0) 22 41-25 30-100 

SAT Service und Anwendungstechnik: Technik@Gerflor.com 

Tel: +49 (0) 22 41-25 30-555 - Fax: +49 (0) 22 41-25 30-550

IRELAND: Gerflor Ltd  

Tel: +353 (0) 42 96 61431 - Fax: +353 (0) 42 96 61759  

e-mail: gerflorirl@gerflor.com 

ITALY: Gerflor S.p.A.  

Tel +39 02 90 40 10 - Fax +39 02 90 42 74 84 

e-mail: gerfloritalia@gerflor.com  

LATIN AMERICA (Brazil): Gerflor América Latina  

Tel: +55 11 38 48 20 20 - Fax: +55 11 38 48 20 23  

e-mail: gerflor@gerflor.com.br 

MIDDLE EAST: Gerflor Middle East  

Tel: +966 3 847 1779 - Fax: +966 3 847 1781  

e-mail: gerflorME@gerflor.com 

NETHERLANDS: Gerflor Benelux  

Tel: +31 (0)40 266 17 00 - Fax: +31 (0)40 257 46 89  

e-mail: gerflornl@gerflor.com 

OTHER COUNTRIES: Gerflor International  

Tel: +33 (0)4 74 05 40 00 - Fax: +33 (0)4 74 05 03 13  

e-mail: gerflorcontract@gerflor.com 

POLAND: Gerflor Polska Sp z o.o  

Tel: + 48 61 823 34 01 - Fax: + 48 61 823 34 33  

e-mail: info@gerflor.pl 

PORTUGAL: Gerflor Iberia, SA  

Tel: +351 21 843 95 49 - Fax: +351 21 846 55 44  

e-mail: gerflorportugal@gerflor.com 

RUSSIA: Gerflor zao  

Tel / Fax: +7 495 785-23-71

e-mail: gerflorrussia@gerflor.ru 

SCANDINAVIA: Gerflor Scandinavia a.s.  

Tel: + 47 64 95 60 70 - Fax: + 47 64 95 60 80  

e-mail: gerflorscand@gerflor.no 

SPAIN: Gerflor Iberia, SA  

Tel: +34 91 653 50 11 - Fax: +34 91 653 25 85  

e-mail: gerfloriberia@gerflor.com 

UNITED KINGDOM: Gerflor Ltd  

Tel:  + 44 (0) 1926 622 600 - Fax: + 44 (0) 1926 401 647 

e-mail: contractuk@gerflor.com 

USA: Gerflor North America 

Tel: 877 GERFLOR (437 3567) - Fax: 847 394 3753 

e-mail: info@gerflorusa.com

Committed to sustainable development

Life Cycle

Analysis

Recycling

ISO 14001

Health 

& Safety
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Renowned for offering a veritable springboard 
into the international design arena, reddot 
award don’t come easily, with the adjudication 
criteria for winning an award deemed some of 
the design world’s most stringent.

All the following criteria are scrutinized in detail:

DEGREE OF INNOVATION: is the product new in 
itself or does it supplement an existing product with 
a new, desirable quality?

FUNCTIONALITY: does the product fulfil all 
requirements of handling, usability, safety and 
maintenance, and does the manual explain its use 
in a comprehensible way?

FORMAL QUALITY: how logical is the constructive 
structure and the congruity of the formal 
composition? How is the form related to the 
function?

ERGONOMICS: is the product adapted appropriately 
to the physical and, if necessary, psychic conditions 
of the user?

DURABILITY: have the product’s material, formal 
and non-material value been designed for a long 
life span?

SYMBOLIC AND EMOTIONAL CONTENT: what does 
the product offer the user beyond its immediate 
practical purpose in terms of sensual quality, playful 
use or emotional attachment?

PRODUCT PERIPHERY: how is the product as part of 
a system integrated into the system environment? 
How have packaging and disposal issues been 
tackled?

SELF-EXPLANATORY QUALITY: what does the 
product convey about its purpose and use without 
referring to the manual?

ECOLOGICAL COMPATIBILITY: are materials, 
manufacturing costs and energy consumption in 
an appropriate proportion to the product utility? To 
what extent have disposal problems and recycling 
issues been considered?

EXACTING ADJUDICATION 
CRITERIA

“ Gerflor, 

one of the 2016  

winners with its 

CREATION 70 

range ”
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WHAT A 
CORK-ER!
CORK IS A MATERIAL THAT HAS ALWAYS SHIED AWAY 
FROM THE INTERIOR DESIGN SPOTLIGHT.  
NATURAL AND RECYCLABLE, IT COMBINES THE 
MODEST SIMPLICITY OF GETTING BACK TO BASICS 
WITH ACOUSTIC, DECORATIVE AND INSULATING 
PROPERTIES THAT ARE ACTUALLY VERY NOW. 

Cork  

This is one material it’s difficult not to like: easy to work with, 
cork has been embraced by a whole host of industries, including 

jewellery, furnishings and even interior design. Gone are the days 
when it could only be found in “bottle stopper” or “table mat”  
format - cork’s natural, understated charm is now even being flaunted 
on the catwalk!

As we’ve all begun to fall back in love with this age-old material, 
specialists such as Corkway or Corkdesign have started to make an 
appearance, whilst more eclectic designers have carefully added 
a handful of signature pieces to their collections, such as Jasper 
Morrison with his naturally hype stools.

Flexible and warm, cork makes interiors cosy whilst blending 
elegantly into its surroundings. But that’s not its only strong point: 
it is also an outstanding thermal and acoustic insulator, discreetly 
transforming a room’s feel when chosen for the floor. This is why  
the SAGA2 tiles have a cork underside that makes all the difference!

Visible or invisible, one of the reasons cork is currently all the rage  
is because it is a very ecological choice – it comes from the bark  
of the cork oak, which naturally regenerates every 2 to 3 years.  
One of the musts of the green touch trend that makes for more 
organic interiors!

Mozaic blue
     SAGA2

          by Gerflor
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OF ALL THE HUES THAT SURROUND US, THE MOST FASCINATING IS PROBABLY 

GREEN: IT’S COOL YET WARMING, BRIGHT YET RELAXING, AND GIVES URBAN 

ENVIRONMENTS A MORE NATURAL FEEL. BUT WHAT REALLY MAKES  

DESIGNERS’ HEARTS SKIP A BEAT IS ITS ABILITY TO PROPEL PATCHWORKS  

INTO THE REALMS OF ART.

Spinach,  
mint & malachite: 
PREPARE FOR  
A PATCHWORK  
OF GREENS

Asubtle balance of warm and cool, bright and dull, green is a hue that seamlessly blends 
 into surroundings of every kind. Relaxing, harmonious, invigorating, refreshing,  

it adopts shades and functions with chameleon-like ease.  
One day embracing a soft pastel palette in the bedroom, the next zinging in lime  
to give a kitchen a bright, fresh look.

Unlike other colors, green is even more evocative of nature when a variety of shades  
are combined. A coincidence? Absolutely not. From the day we are born, our eyes are 
bombarded with a profusion of leaves and pastures that span the color spectrum,  
ranging from deep fern greens to acidic, almost yellow, hues.  
We’ve been surrounded by rich natural patchworks since the very dawn  
of time. It consequently comes as no surprise that we are keen  
to reproduce these mesmerizing medleys and bring the calming beauty  
of nature into our homes!

This year will see us embrace the full gamut of greens: from graduated tones  
to mosaics of hues, prepare for carefree combinations of olive, emerald, absinth  
and lichen shades. Urban environments are set to go shamelessly green in an  
attempt to soothe away the stresses of our modern-day existence, opening the door  
to nature and surrounding us with a true sense of calm!
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CREATION 55 range

HITEX Gerflor roll

Bostonian design

with insert of a Diamond Cream rug
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T R E N D S  F O R 
2017

If there’s one thing to remember about today’s latest trends, it is that they are no longer 
restricted solely to design. “Customer journey”, “user experience” and “user interface 
design” are currently the words on everyone’s lips, and they are having a massive impact, 
with differentiation now being driven by experiences.

It was that very reason that inspired Gerflor to join forces with one of the hospitality 
industry’s biggest names, with a view to designing and creating the “bedroom of the 
future”. Faced with rapid and significant changes in demand, hotels need to reinvent their 
image and deliver life-enriching experiences.

The new vision underpinning hotel design focuses on two key concepts: the “feel at home” 
concept, which is all about recreating familiar and comforting cocoon-like surroundings 
where travellers can recharge their batteries and let off steam; and the concept of the 
experience, of offering that “something extra” that makes for a memorable and unique 
stay. The bedroom is no longer simply a place to relax or a carbon copy of “what can be 
found at home” - it has become a venue in its own right, a place guests expect to experience 
to the full for the duration of their stay.

Gerflor’s work with design firm Kartell has resulted in the creation of bedroom concepts 
that are not only distinctive but also highly “spectacular” in the true sense of the term. 
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SHAKING  
UP SCANDINAVIAN STYLE
It’s been omnipresent for years: Scandinavian style is a tried-and-tested 
formula that would seem to have a very firm foothold on the international 
stage. But despite its apparent consistency, this particular look is currently 
in the throes of change… being gently nudged in a new style direction!

Championing cosy and cocoon-like interiors, Scandinavian style has persistently won-over anyone 
with a passion for simple spaces in white and off-white hues. 2017 is no different, as we aspire to 
snuggle up in the comfort of our own homes where wellness and relaxation rule.

But this year’s trend is for contamination, with bright colors and original materials bringing a hint 
of rebellion to the otherwise clean-cut Scandinavian look. An out-of-place-looking Marsala-hued 
sofa (Pantone color of the year in 2015) or a piece of furniture in bottle green are thrown straight 
into the mix, pepping up these vast neutral spaces - and we love it. 

And colors aren’t the only things starting to shake up the Scandinavian norm. New materials, 
more characterful than the traditional woods and metals, are also making an appearance, such 
as the wool of a knitted plant pot cover or the vintage leather of a well-loved armchair.

T R E N D
W O O D S T O C K

North Wood 
CREATION 30
                  by Gerflor

Timber Camel
CREATION 30
                  by Gerflor
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ALL IS ORDER, NOUGHT AMISS:  
COMFORT AND BEAUTY, CALM AND BLISS

A new take on luxury is sweeping through the interior design 
world with a trend that is all about the material as opposed 
to the price tag. Rather than being seen as a vice, artifice is 
now considered an embellisher, just as in the 1930s the magic 
wand of Art Deco was waved across the fine jewellery industry, 
resulting in imitation gold and silver pieces that won the hearts 
of the American population during the Great Depression. 

Baudelaire’s poem “L’Invitation au voyage”, to which the title of this page 
alludes, could almost have been an ode to today’s Precious trend, citing 
“time-glossed furniture”, “rich ceilings” and “oriental splendour”  
- accessories that all exude an oh-so sumptuous sense of luxury. 

The Precious trend sees grandeur being given a more contemporary spin, 
with new materials getting thrown into the mix, such as an imitation  
marble or a gold or copper finish.

The lines become blurred between an “imitation” and 
its inspiration, between the reproduction and its original. 
Usurpation is the new creation, nobility the new sanctity. 
Let’s not forget that trompe-l’œil was recognized as a 
sacred art form during the Renaissance period, when 
churches couldn’t afford to fork out for white marble 
originals.

What the original material cannot offer in terms of 
practicality or adaptability, its counterpart, freed  
from structural constraints, delivers with ease.  
The democratisation of luxury without its devaluation.

T R E N D
P R E C I O U S

Metallica
TARALAY PREMIUM
by Gerflor

Carrare
CREATION 30 by Gerflor



P.  16

Gothic is back! Albeit with a couple of contemporary twists. The 
typically English industrial chic style is being given a brand new 
look with a daring combination of materials and quirky hand-etched 
effects. Straddling the line between the elegance of all things vintage 
and the industrial world’s attention to detail, this is a trend that 
encourages the complex-free mixing of styles.

Rock Factory is the marriage of wood and textiles. The textures present in the two 
materials are blended and re-traced giving birth to an elegant hybrid. From disused 
factory-turned-exhibition space to intimate cosy-hued boudoir, this trend suits style 
combinations of every imaginable kind.

The designs are complex, interwoven, fusing the raw material with a foreign substance 
that serves to enhance its finish, such as a polished concrete whose surface offers a 
tantalizing glimpse of the granules within. Textile fibres become entwined with the veins 
of a deep-hued wood, lace, deconstructed friezes… Rock Factory favors culture over 
nature and is rooted in an industrial archaeology that has very little time for melancholy.

T R E N D
R O C K _ F A C T O R Y

Damasco
SENSO by Gerflor

Spicy Grey Blue 
CREATION 55 by Gerflor

Back Street
CREATION 30 by Gerflor

NEO-GOTHIC MEETS  
INDUSTRIAL Chic
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GRAPHIC 
DOWN TO THE VERY 
LAST PLANK!

The use of shapes is gaining momentum with  
a variety of effects now offering a whole host of 
possibilities: chevron effects, laying patterns  
and even striking geometric designs.  
An amalgamation of lines and colors that is  
updating our interiors!

Squares or rectangles, staggered or set on the diagonal,  
the Ultra Graphic trend mixes and matches shapes to unlock  
a plethora of new possibilities. The SENSO LOCK PLUS Fishbone  
design (available shortly) comprises a “right” plank and a “left” plank  
that create a chevron effect when combined. 

Colors are also married at will, with highly contrasting planks opening up 
the opportunity to play around with light and dark, injecting a splash of 
character into otherwise neutral surroundings. The result? Ultra-modern, 
thoroughly unique spaces with sharp, clean lines.

T R E N D
U L T R A _ G R A P H I C

geometric

graphic

style
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CREATION 30 range
Fishbone & Carrare designs
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WHO’S THE BOSS? EMBOSSING!
THE EVER-CHANGING TECHNOLOGY BEHIND EMBOSSING

It’s no longer all about the looks…

“Embossing”: this somewhat evocative term often heard 
in flexible flooring circles refers to a technique that is 
used to imprint a textured grain-effect into flooring. 
“We use a metal plate covered in tiny raised designs 
that simulate the texture of fabric, wood or granite, for 
example, explains Gerflor’s technical team. Once all the 
different layers of a plank or tile have been heat-welded 
together, the plate is pressed into the uppermost layer 
to transfer the texture onto the flooring.”

The result? A finish that goes way beyond simple 
aesthetics. Recreating the look and feel of fabric, 
marble or parquet isn’t just about artistic finesse - it 
also demands technical prowess. Just like the palms 
of our hands, the soles of our feet are peppered with 
highly sensitive nerve endings, making our flooring’s 
texture just as important as the plaster finish on a wall!

LVT flooring has come a long way over the past few years, and we’re not just talking about 
designs and installation systems. Embossing technology has also been fine-tuned, resulting 
in finishes that are ever-more realistic, increasingly precise and pleasing to both eye and foot!

TEXTILEAUTHENTIC

GENUINERIB WOOD

RUSTIC WOOD

SLATE
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What ever-more consumers want

Having spent years being surrounded by flexible floor 
coverings totally void of all texture (accentuating 
the plastic effect favoured in the kitsch years), 
consumers are now increasingly on the lookout for 
ultra-realistic embossed finishes. 

“When customers stroll around a specialized 
store, what first attracts them to a floor covering 
is the beauty of the design. A stunning dark wood, 
for example. They come closer, reach out their 
hand and… nothing. It’s too sleek, too smooth. It 
lacks depth, personality. They like the design, but 
that in itself isn’t enough: they won’t choose that 
particular flooring for their living room. It’s with a 
view to tackling this problem, this lack of coherence 
between the visual and tactile aspects, that Gerflor 
now offers embossed finishes that are both discreet 
and omnipresent.” 

Exploring endless possibilities

To meet a growing demand from consumers the 
world over, huge efforts are made to vary the 
embossed finishes from one tile or plank to the next.

“Embossing is an artistic project in its own right, 
explains one of Gerflor’s artistic directors. It’s not the 
flooring world’s poor relation, it’s a veritable process 
that involves exploring different ways of creating a 
tactile representation of a visual design. At Gerflor, 
we use different embossing plates to create varying 
combinations within a single product. We combine, 
coordinate, alternate: the aim is to surprise all the 
senses!”

An ever-changing challenge

Can embossing really be considered an artistic 
project in its own right? It has to be said that at 
Gerflor, the technical and artistic teams are in 
constant pursuit of new ways of improving these 
three-dimensional effects. 

A mission that is certainly no mean feat, as the type 
of embossed finish customers are looking for varies 
from one country to the next. “North Americans, for 
example, are more passive than Europeans: they’re 
quite happy with fairly minimal, quite understated 
embossing. We regularly carry out market research 
to ensure we’re giving customers what they want. 
But our overall objective is the same the world over: 
improve the way our flooring feels and create new 
variations from one tile to the next!”
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IN-REGISTER EMBOSSING

Gerflor’s big innovation for 2016 is its 
in-register embossing technique, which 
makes flooring more true-to-life than ever, 
both to look at and to touch!

“In-register embossing is product coherence 
pushed to the extreme, explains a member 
of the Gerflor design team. This particular 
technology is not suited to all designs,  
which is why we have carefully hand-picked 
the references that now feature this realistic 
embossed finish.”

Royal Oak and Alamo, wood designs that 
flaunt a delicate veined surface, are two  
of the products in question. “Wood designs 
are perfect for in-register embossing: with 
an imitation oak floor, for example, it’s the 
curvaceous grain pattern that gives it its 
authentic charm!” Over time, the technique 
should be rolled-out to include other effects, 
too: the roughness of stone, the softness of 
fabric, the coarseness of concrete… 

It is notably thanks to the hard work of 
Gerflor’s technical R&D teams that the firm 
can count in-register embossing as one of  
its big innovations for 2016: “This technology 
is extremely complex to master. It uses a 
press embossing technique, which is far more 
precise than the cylinder systems currently 
employed in the French market. 
It’s a painstaking process, reserved solely  
for the most suitable designs!”



F A S T E R

PLUS RAPIDE

F A S T E R

PLUS RAPIDE

THE MARKET’S ONLY 
VERTICAL CLIC SYSTEM 
FOR PLANKS AND TILES* 

Ranges
CREATION 55 Clic System
CREATION 70 Clic System

BETTER IMPACT
SOUND INSULATION

15 dB

C L I C
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A NEW CLIC SYSTEM THAT [R]EVOLUTIONIZES 
            FLOORING INSTALLATION!

Keen to offer increasingly 
innovative installation solutions, 
Gerflor is launching Clic System 
[R]evolution. Easy to install and 
four times more resistant than its 
market rivals, this (r)evolutionary 
system looks set to become a firm 
favourite!

It’s time to wave horizontal installation 
systems goodbye and embrace the vertical 
clic! Not only is this new product remarkably 
solid and robust, but it also offers a wide 
variety of large format planks and tiles. 

Outstanding durability

Featuring new locating pins and specially 
designed corners, Clic System has been 
devised to offer maximum resistance. And 
the product truly delivers:

•   4 X STRONGER LOCK 
than rival products

•  UP TO 5 X MORE RESISTANT TO TRAFFIC  
than rival products

Easy to install and replace

Clic System can be installed directly on top 
of existing concrete, tiled or vinyl floors or 
on damp subfloors with a moisture content 
of up to 7%. That makes installation both 
easier and quicker, generating timesavings 
of up to 30% when fitting a new floor!

The new Gerflor LVT Clic Pressure Roller 
makes for easier, noise-free installation: a 
real plus point for fitters, particularly when 
working in occupied environments.

Installation may be easy, but replacements 
are easier still: a broken or damaged tile 
or plank can be unclicked in a matter of 
seconds, meaning problem areas can be 
swiftly resolved without having to lift the 
whole floor.

Guaranteed comfort and quality

Manufactured in France and compliant with 
local standards, Clic System is certified as 
fully traceable. Particular attention has been 
paid to acoustic comfort with the Gerflor 15db 
underlay, which offers outstanding acoustic 
insulation by reducing impact sound.

*Qualitative survey conducted in July 2015 among a panel of 40 fitters



EXCLUSIVE BY GERFL

O
R

N
EW

 CLIC SYSTEM

P. 25

THE 
PROFESSIONAL 
SEAL OF 
APPROVAL!
In 2017, professionals voted Gerflor’s 
Clic [R]evolution System “Best Building 
Product of the Year” in the Interior 
Fittings category. 

It also received the 2017 Janus Prize for 
Industrial Design, a hallmark of design 
excellence honoring solutions that use 
design to enhance end-users’ lifestyles 
and wellbeing. 

90% OF FITTERS SAY  
IT’S THE BEST CLIC SYSTEM 

ON THE MARKET*
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CREATION 30 range
Pashmina Storm design
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V I N Y L

VINYL: THE HAPPY ACCIDENT
          WE CAN’T LIVE WITHOUT   

Much like radioactivity in 1896 and penicillin in 1928, 
vinyl was discovered purely by accident. Or perhaps we 
should say by serendipity, the name given to the art of 
making a scientific or technical discovery “by chance”.

It was in 1835 that French chemist and physician Henri 
Victor Regnault noticed a white polymer forming inside 
his pots of vinyl chloride when they were exposed to the 
sun. He didn’t yet know it, but he had just discovered 
polyvinyl chloride.

Several years and experiments later, manufacturers 
began taking an interest in this exciting product which, 
once subjected to a gelling process, boasts a whole host 
of useful technical properties.

An unprecedented success!

It was thanks to its outstanding resistance that vinyl 
started making a name for itself during the latter part of 
the 19th century, and even more so in the 20th century. 
The inclusion of additives gave it a flexibility boost, 
opening the door to endless new uses. Then in 1937, 
Gerflor developed the first ever homogenous vinyl floor, 
Mipolam, kick-starting a trend that hasn’t stopped 
growing for the past 80 years…

As the years roll by and technology improves, the 
composition and installations systems used for 
vinyl flooring continue to develop, adapting to meet 
increasingly specific needs:
•  Shock absorption and energy restitution for sports 

flooring; 
•  Dissipative, conductive or acoustic properties for 

technical floors;
•  Installation solutions for covering asbestos-

contaminated floors;
•  An ever-wider choice of colors, designs and finishes;
•  Creation of customized flooring with MY TARALAY 

by Gerflor: custom designs that offer a vast palette 
of colors.

Consumers love this material for its extensive array of 
designs and its variety of embossed finishes (see page 
20), whilst professionals love it for its resilience, ease 
of maintenance and outstanding modularity, making it 
a must for any property project. On top of all that, it has 
one other big selling point: it can be recycled time and 
time again!

Interiors have gone vinyl crazy! Flexible and resilient, its diverse uses and countless 
hues have truly conquered the world. Yet no one could have predicted that this particular 

material would even see the light of day! 
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AN ENDLESS SOURCE 
OF INTERIOR DESIGN INSPIRATION!

Having now been around for 6 years, Pinterest currently attracts over 150 million active 
users from all around the world each month. Regularly consulted by consumers looking 

for interior design inspiration, the social network is also a favorite amongst professionals, 
who use it to “listen to the market” and identify unexpected trends.

With a name coined by combining the words “pin” 
and “interest”, Pinterest gives people the opportunity 
to discover ideas, trends and products by perusing 
pictures organized onto pinboards. Renowned for 
showcasing large colorful images and turning the 
spotlight on product design, the social network is 
particularly popular in the tourism, travel, DIY and 
gardening sectors. It goes without saying that interior 
design is a firm favorite, too, as the focal point of 
millions of pages and products in this endless 
catalogue of inspiration.

As far as design professionals are concerned, 
Pinterest offers the perfect platform: by giving them 
the opportunity to add captions and links to the visuals 
that are published, architects, retailers and decision-
makers have access to a sales tool that is not only 
thoroughly modern but also constantly growing. 

The social network is also shaking up the traditional 
retail world by decompartmentalizing the various 
sectors. Cybernauts surf seamlessly from interior 
design to flooring solutions, from garden inspiration 
to advice on painting walls… The website is designed 
in such a way as to encourage users to browse freely 
and be surprised by products they may never have 
otherwise seen. The approach is more inspirational 
than commercial, and that’s something consumers 
like: generating an average order value of $65, 
Pinterest drives more sales than the majority of social 
networks!

In September 2015,  

over 130 million pages  

on Pinterest were dedicated  

          to interior design 
“ “

Looking for inspiration for a flooring project?  
Want so see our flooring “in action”? 

Check out Gerflor’s Pinterest page and browse through  
the 30 pinboards that showcase our various product  

ranges as well as the latest colors,  
trends and finishes.

pinterest.com/gerflor
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    LAYING PATTERNS:
         THE LITTLE BIT OF BOLDNESS 

THAT CHANGES EVERYTHING! 

French, English, Opus, Roman… the list of possible laying patterns is endless. That’s 
right, color and finish aren’t the only elements designers have to play with: the way 

a floor is installed can also make a huge difference to the way a room looks! We turn 
the spotlight on the very latest interior design trend.

From the traditional Herringbone pattern to the more 
modern French-style floor, there is a rich world 
of previously unimagined design possibilities just 
waiting to be explored. An ever-increasing number of 
architects and designers are tapping into the powers 
of the laying pattern, that simple yet daring technique 
that can be adapted at will to make our interiors feel 
bigger, smaller, more traditional or more current… 
Magic? It would certainly seem so!

First and foremost a mathematical art

But far from being simply a clever trick, putting 
together a laying pattern is actually a mathematical 
exercise that demands rigor and precision. A veritable 
graphic layout of square, rectangular, circular or 
hexagonal shapes, it helps us better understand a 
room’s graphic construction.

Gerflor roll
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Mosaic layouts, a Roman  
and contemporary trend

At times classic, at times eccentric, mosaic-style 
laying patterns once reserved for Roman interiors are 
currently taking the design world by storm. Original 
designs are crafted into daring patterns that see 
small and large formats, rectangles and squares all 
being audaciously combined… Producing results 
that are truly delightful as well as highly creative! 

Care needs to be taken, however, when using small 
square formats, which can make a space feel smaller 
and create an overly busy feel. Their use should 
consequently be reserved for bathrooms and other 
small surfaces.

When mismatched flooring rhymes  
with modernity

Traditional, regular laying patterns are now a thing 
of the past. Today it’s all about mixing a variety of 
shapes and sizes, as reflected in the current craze 
for English- and French-style parquets, the former 
playing around with varying plank lengths and the 
latter favouring medleys of lengths and widths.

Deconstructed designs that ooze originality

Pushed to the extreme, this love of all things irregular 
results in deconstruction. Laying patterns are 
consequently sometimes created from combinations 
of planks and tiles, complementing the most modern 
interiors. 

Association of a rug-style vinyl roll and LVT planks 

TEXLINE & CREATION 30
by Gerflor
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of

laying patterns...

different 
styles

Diagonal

Double elbow

Double spike

Block

Elbow pipe

Half-paver

The
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of

laying patterns...
Shading

Duo

Hybrid

Graphic
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CREATION 55 range
Ranch design
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Fishbone
SENSO LOCK PLUS
by Gerflor

Spicy - Grey blue
CREATION 55
by Gerflor

Carrare
CREATION 30

by Gerflor

LVT DESIGN

Trends come and go with the seasons, and the Gerflor Design Centre never stops working on exciting 
new designs. Something tells us our latest creations will give design-lovers plenty to smile about…

SPICY
With its wood and fibre-effect finish, 

Spicy encourages the mixing of styles 
and offers an exceptionally clever and 

totally unique wood-meets-textile texture. 
A very current and radiant design that 

bucks the ultra-realism trend and is sure 
to catch designers’ keen eyes! 

CARRARE
Marble is dead, long live marble!  
Carrare embodies the full-blown elegance of  
this celebrated material whilst being freed of all 
its rigidity: a reinterpretation whose stunning looks 
are underpinned by technology…  
Marble for the masses, some may say. A top tip 
from the Gerflor Design team: Carrare pairs up 
perfectly with gold and copper accessories.

FISHBONE 

Gerflor’s originality and creative flair 
truly come into their own in this chevron 

design flaunting a vintage rustic wood 
finish. Its noble deep hue  

would look equally at home  
in retro-style surroundings, embracing 

the cocooning trend.  
The chevron effect is created  

by combining the “right”  
and “left” planks.

2017
of
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Back Street - Riverside
  CREATION 30
    by Gerflor

Pashmina Cloud
  CREATION 30
    by Gerflor

Alamo - Sand
  CREATION 30
    by Gerflor

PASHMINA
We tap right into the Rock Factory trend  

(see page 16) with this daring dark-hued 
design flaunting a concrete-meets-textile 

hand-etched effect. An organic and 
reassuring blend that captures the attention 

and then continues to surprise with its 
stunning moiré-style finish. Pashmina is part 
of the CREATION 30 range, which transforms 

rooms into veritable cocoons…

ALAMO
Using in-register embossing techniques  
(see page 22), Alamo perfectly marries look 
and feel, showcasing an embossed finish that’s 
accurately aligned with wood’s natural veins 
and knots. Available in a light Ash hue, perfect 
for Scandinavian-style interiors, as well as in 
the darker colorway offered by Sand, Alamo is a 
definite must-have that deserves a place centre 
stage in homes, offices and hotels. 

BACK STREET
A new but already much-loved member of 

the CREATION 30 family, Back Street flaunts 
a polished concrete look that’s all the rage 
in the USA. New York architects have fallen 
for its highly detailed granular texture that 

reflects the light with subtle elegance.  
More understated than traditional concretes, 

Back Street is undeniably spearheading  
a new minimalistic trend.
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     more endless than ever! ”
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PROFESSION : 
                      COLOR DESIGNER

Discovering colors is a non-stop business! The 
existing color pigment spectrum is far from being set 
in stone, and is enriched on a daily basis with new 
laboratory-synthesized shades and hues. Juliane 
Krüsemann is one of the specialists who work on 
these astounding emotion-inducing pigments every 
day of the week.

Paul Czornij, Design Director of the BASF’s Color 
Excellence Group, put it rather more poetically last 
September: “Colors have the ability to perfectly 
express our relationship with the world”. It is for that 
very reason that the Excellence Group relentlessly 
travels the world each year on a never-ending quest 
to study and unravel emerging trends. 

Boundless inspiration

“Everything inspires me! exclaims Juliane, who 
first discovered a passion for colors as a child. 
I love wandering around the shops and honing in 
on trends in a whole host of places: exhibitions, 
museums, fashion shows, specialised firms…  
I spend a lot of time at furniture fairs and automotive 
events, too, notably to get a feel for emerging trends 
in industry.”

Picking up on emerging trends demands a subtle 
combination of know-how and intuition, as well as 
a good dose of pragmatism: “Trend-makers each 
have their own way of doing things, often related 

to the industrial sector in which they work. For me, 
that’s the automotive sector. All colors do not suit 
all vehicles, and consumers each express their 
own very personal desires. Finding the perfect 
compromise can be a real challenge!”

The automotive industry: a conservative 
sector in the throes of change

When trends change, it’s far easier to replace a 
tie than it is a car. That’s why consumers are fairly 
conservative in the automotive sector, remaining 
faithful to “safe” colors such as white, black and 
metallic grey.

But consumers have started to become increasingly 
daring over the course of the past few years, with 
less traditional hues beginning to win their favor. 
“In manufacturers’ brochures, alongside endless 
whites and greys, we’re now seeing stunning reds 
and blues, sometimes accompanied by more subtle 
greens and yellows, says Juliane Krüsemann with a 
smile. Certain shades have even become famous: 
Renault’s Flame Red and Mazda’s Soul Red are now 
references across the entire color industry!”

Juliane Krüsemann’s job isn’t exactly run-of-the-mill: as part of the European team 
working for the Color Marketing Group (CMG), she spends her days unearthing color 

trends that are set to make an impact over the next few years. Alongside her research 
activities, for the past 30 years she has also been putting her “color genius” to good use 
with BASF’s automotive division..
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BASF’S LATEST AUTOMOTIVE CREATIONSIN THE SPOTLIGHT: 

Stunning colors… that are functional, too!

But color isn’t the only consideration when designing coatings 
for the automotive industry. The pigment also needs to boast 
a whole host of functional properties. Thermal regulation, 
exceptional weather resistance, a strong tactile quality… But 
demands are starting to change in this area, too.
Product origin is one notable case in point: “Designers are 
now increasingly interested in the origin and durability of the 
pigments used to create colors. Natural raw materials, such as 
mica, are currently in huge demand.”

A trend worth tracking: the Parallax effect

In Anglo-Saxon countries, they go by the name of “color-shifting 
paints”. These particular paints feature in BASF’s automotive color 
predictions for 2020. According to the report, car manufacturers 
are going to increasingly favor colors that change shade when 
viewed from different angles. A subtle combination of 
industrialization, urbanization and technology  
that holds up a mirror to the changes society 
is experiencing in this ever-changing  
21st century!

In its automotive color predictions for 2020, BASF Coatings present “65 up-and-coming colors”. Their selection includes 3 shades in particular that seem destined 
for commercial success, with each one being unique to a specific continent and culture. Time for a quick preview!

Raingarden / North America

Profoundly influenced by the continent’s relentless 
entrepreneurial energy, Raingarden is a lively 
metallic silver that symbolizes strength and solid 
foundations. It is a shade that will reward the most 
observant, as it transitions between blue and green 
depending on the angle from which it is viewed.

Deep Dive / Asia

To showcase Asia’s insatiable creativity and proud 
sense of tradition, the team has chosen Deep Dive, 
an overtly playful blue-green. And since Asia is 
rapidly developing and home to an emerging middle 
class, this color also reflects the values of youth, 
optimism and innovation.

ASMR Blue / Europe

European trends are guided by the question “what 
comes after the hashtag?”, the search for a way 
to adapt to a digital world without losing track of 
real life experiences and identities. ASMR Blue is 
a strong trend: an intense metallic blue that builds 
the perfect figurative bridge between the physical 
and the virtual.
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SOFTWARE PACKAGES AND APPS 
TO  ASSIST WITH INTERIOR DESIGN

Professionals generally look to software packages for 
assistance. They offer high-performance 3D rendering 
and an almost infinite number of possibilities for 
recreating furniture, décor and finishes down to the very 
last detail, making it almost impossible for a “basic” app 
to compete.

Professional software packages to foster project 
ownership

ARCON 18, for example, is one of the best-conceived 
packages on the market in terms of offering a user-
friendly presentation of a design to the end client. Fully 
adapted to take account of France’s RT 2012 regulations, 
this software package makes it easier than ever to present 
digitally modelled designs: panoramic 360° views, virtual 
3D video tours, project presentations both online and on 
tablets… Everything a designer could possibly need to 
help the buyer easily picture what’s planned!

ARREDOCAD DESIGNER, meanwhile, is a particularly 
strong contender when it comes to importing furniture 
and bespoke designs. Every single item in the database 
is configurable, and additional designs can also be 
imported, enabling every last cm2 to be fully customized.  
One particularly great feature allows floor designs and 
colors to be imported from a simple JPG image, and the 
tool also automatically calculates purchase prices and 
fitting waste!

A multitude of apps for consumers 

Consumers, meanwhile, now have access to a huge 
number of 3D simulation tools boasting a myriad of 
features, although it will come as no surprise to learn 
they are less comprehensive than professional software 
packages.

HOME DESIGN 3D is the market’s leading app for 3D 
interior design modelling. Published by LiveCad in 2011, 
it has attracted over 20 million users worldwide since 
its launch. This is an app that is very easy and intuitive 
to use: the tool creates a 3D design from an existing or 
imported 2D floorplan and offers a well-stocked database 
to furnish and decorate each room.  Users can also enjoy 
a virtual 3D visit of the rooms they have created, helping 
them visualize their project with ease.

KOZIKAZA is another firm favourite, because its 3D 
simulation tool also offers an integrated social networking 
feature: both the website and the app provide consumers 
and professionals with somewhere to share their ideas, 
featuring inspiration boards and forums filled with 
a whole host of questions and answers on building, 
renovation, decoration, material choice, etc. The fact that 
professionals can chat directly with potential customers 
via the app makes it totally unique.

It isn’t only homeowners who do a lot of head scratching over interior design! From schools 
to hospitals, entrance lobbies to sports halls, each building or renovation project demands 

a certain amount of thought about how the different spaces should look. To make it easier for 
decision-makers to picture the various options available, a number of software packages and 
apps can now simulate the overall effect different designs and materials create.
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GERFLOR INTERIOR DESIGNER

To help absolutely everyone visualize their project more clearly, Gerflor has 
developed “Gerflor Interior Designer”, accessible via both computer and iPad. 
It allows users to view visuals of all the ranges and designs showcased in the 
setting of their choice. 
Also available in the “BIM Services” section of the Gerflor website is a 
database of downloadable BIM objects that can be used to virtually furnish a 
room, giving you a better idea of what the completed project will look like (the 
feature is also available on bimobject.com).

The world of interior design apps has been 

steadily growing for years, with numerous 

publishers now sharing the market: 

Room Design For iPad, Floor Plan Creator, 

Roomsketcher and Floor Planner are just a 

drop in the vast ocean of what’s currently 

available! What’s more, these apps are often 

free or cost no more than a few euros.
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SAGA2  range

Albion design
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AROUND THE WORLD
               WITHDESIGN

WEEKS

Paris, New York, Milan, London, Shanghai, Oslo… 
What do these 6 cities have in common? Last 
year they each played host to a “Design Week”, 
an event that showcases emerging trends, 
bringing together international players from the 
world of design. It goes without saying that the 
Gerflor design team didn’t miss a single show!

Each event is different, but we spotted a number of 
common trends emerging right across the world. The 
“DIY” trend is one such example: plain, raw materials 
used in the simplest, most natural ways, such as 
crafting two pieces of natural wood and a piece of 

Meccano®-style metal into a stripped-back lamp 
exposing an almost naked bulb.

Smart devices were also very much in evidence at these 
international events: home automation is booming 
and is becoming increasingly design-led. Somewhat 
paradoxically, this ultra-technological trend seems 
primarily focused on staying true to all things natural: 
heat sensitive inks whose color changes according to 
the temperature, buildings that are gradually illuminated 
to mirror changes in natural light… Cutting-edge 
technology working hand-in-hand with nature!

To fuel the fires of inspiration and keep those creative juices flowing, nothing beats taking 
a sneaky peek at what’s going on elsewhere. In 2016, the Gerflor design team did just that, 

heading off around the world to hunt down the latest artistic trends!

Paris Design Week could be described as the antithesis 
of minimalism: a veritable market showcasing a mass 
of small objects, teeming with accessories, details and 
decorations. Take, for example, the two huge pavilions 
dedicated to Christmas and the multitude of vintage 
accessories exhibited around every corner!

This year’s mantra was “Slow Down”, encouraging us 
to wander and roam at will whilst indulging in some 
guilt-free window-shopping! The event also showcased 
co-design and the creative power of teamwork, 
alongside an area set aside to exhibit  
new types of urban lighting.

© Magis

© Haitô

©
 Norm

an Copenhagen

© Erik Saillet
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Milan equalled all things international: a universal 
event featuring globally popular pieces. The fact it 
focused on large pieces of furniture made it the perfect 
companion to Paris Design Week! The show was a 
veritable feast for the eyes as far as the Gerflor design 
team were concerned: living rooms adopted daring 
color combinations, flaunting sharp contrasts and 
unexpected color choices.

Careful attention was paid to styling rooms with 
complementary flooring, walls and furnishings, with 
a clear penchant for dark hues, baroque statues and 
beautifully curvaceous lines. And the cherry on the 
cake was spotting the 5 trends we announced in the 
last edition of the LVT magazine: traditional concretes, 
woods and textiles were centre stage, as always, 
accompanied by updated marble and trompe  
l’oeil-style geometric effects.

This year, London celebrated the artisan trend  
and precision. More traditional than its peers  
in terms of color, the show turned the spotlight  
on deep-hued patchworks and monochrome ensembles,  
resulting in a reassuring yet disconcerting “enveloping” effect.

Baroque lines and pad printing successfully recreated the fashion 
world’s print trend, whilst the staging served a dual purpose as 
far as the lighting was concerned, with each piece flaunting its 
design credentials whilst simultaneously projecting light through 
the adjacent furnishings, creating a stunning sea of kaleidoscopic 
effects on the surrounding walls and ceilings. 

© Alessandro Russott © Andrea Mariani

© Saverio Lombardi Vallauri
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Visiting this show was a pretty unique experience, with 
a bus taking visitors from one area to the next, stopping 
off at each different universe. It goes without saying that 
the Oslo event championed Scandinavian style, but the 
Norwegians didn’t fall into the trap of only looking inward, 
successfully exploring other trends that offered visitors 
something new to consider. 

Deep, dark hues - Bordeaux, midnight blue - made 
a statement against crystalline surroundings, whilst 
accessories were attractively adorned with rope and 
fabric. Terracotta retained its age-old attraction, whilst 
the pleasant greenness of plants gave these relaxing 
surroundings an even more natural vibe.

They may well be dedicated followers and formidable 
connoisseurs of international trends, but the exhibitors at 
the Shanghai Design Show still seemed somewhat lacking 
in confidence: the show was poor on elements that could be 
considered typical of the region, whereas European and American 
trends were over-represented.

But that certainly didn’t stop our designers making some fabulous 
finds and picking up on some interesting trends: blue - notably 
in the darkest of hues - would appear to be significantly gaining 
in popularity, sometimes broken up with accessories in bright 
yellows and reds. Geometric effects were omnipresent, as was 
the animal world, showcased through stunning statues.

© Kim Thome
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OSLO

SHANGHAI

DESIGN
WEEKS

PARIS

MILAN
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Following 6 months’ work, in early May, Gerflor inaugurated 
its brand new one-of-a-kind showroom. Over 250m2 wholly 
dedicated to the firm’s products and services: tiles, planks, 
vinyl rolls, installation systems, skirting, handrails, wall 
coverings… 
A veritable walk-through catalogue of all Gerlor’s designs!

GERFLOR’S

GETS A MAKEOVER!
SHOWROOM
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Fully modular and equipped with a spacious 
80-person meeting room perfect for client 
appointments, the showroom is now an absolute 
must when visiting Gerflor’s factories. 
And in the future? The concept is set to be rolled-out 
to the Group’s international subsidiaries!

250m2

OF CREATIVITY

80
PERSON

meeting 
room

SHOWROOM
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CREATION 55 range

Malua Bay design
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Textile

This year is the year to let your imagination really 
run wild: wool-effect flooring for a cosy living room, 
pink-hued wood for a calm, bright bedroom, modern 
marble to add a splash of character to your entrance 
hall… With a choice of 56 different designs available 
in a multitude of hues, CREATION 30 sets your 
creativity free!

All things organic take center stage

As always, wood, minerals and textiles remain the 
unchallenged interior design favorites. Warm and 
reassuring, they adapt to styles of every kind as well 
as inspiring confidence, making these “essentials” 
natural choices for homes, offices and even hotels. 
CREATION 30 offers a modern and unique take on 
all these noble materials, paying homage to tradition 

with a gentle thumb of the nose. And we’re not 
just talking about the designs! All the senses are 
stimulated, and there’s something very pleasurable 
about sweeping a hand across the surface of the vinyl 
and feeling the embossed finish, reminiscent of the 
original’s natural texture. 

A CREATION 30 floor to suit every setting

From the plank format Carrare design with its 
“new-look marble” finish to the Calypso aged-wood 
floor flaunting dark-hued veins, the diversity of the 
CREATION 30 range never ceases to amaze. Not only 
does it offer a whole host of colors and embossed 
finishes, but it also comes in 8 different tile and plank 
formats, ensuring everyone can source that perfect 
something.

CREATION 30
Quality, modernity & versatility: 

                  the crucial Big Three 

This season, we’ve decided to turn our backs on traditional brown flooring and white 
tiles. The CREATION 30 range, to which a whole host of new designs have been 

added, is focusing on the noblest materials, bringing them right up to date!

Wood
Mineral
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CREATION 
30 X’PRESS

0,30*

TRAFIC &
RESISTANCE

INSTALLATION  
METHODS  
TO SUIT ALL NEEDS3

CREATION 30 also offers 3 different installation methods.  
THERE’S A SOLUTION TO SUIT EVERY PROJECT AND EVERY SITUATION!

Well-designed floors for long-lasting enjoyment.

Featuring a PUR+ polyurethane surface treatment,  
CREATION 30 flooring is extremely durable. 

The cherry on the cake? It also does well in the green stakes,  
as all the products in the CREATION 30 range are fully recyclable  
on reaching the end of their life. 

LOOSELAY - REMOVABLE

INTERLOCKING

PERMANENT ADHESIVE

No tools are required, installation is clean and noise-free and the original 
floor remains intact. The other big benefit is that the planks and tiles  
can be readjusted as many times as necessary.

An installation system that requires very little preparation, 
meaning the floor is installed quickly and efficiently.  
Perfect for renovation projects.

Installation on a prepared subfloor to guarantee outstanding 
resistance. Perfect for all new projects.

And if that’s not enough, the range also 
includes matching skirting in wood or 
mineral designs. This decorative skirting truly 
transforms the space, extending the finesse 
of the chosen finish through to the lower walls 
for decor that just keeps on giving.

Bonus
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CREATION 30
14 new designs for 2016-2017!

Following hot on the trail of CREATION 55 and 

CREATION 70 last year, this year it’s CREATION 30’s 

turn to unveil a whole palette of new designs. 

Designed for medium-traffic areas, the CREATION 30 

range combines extensive design choice with 

versatile installation techniques, making it the 

perfect choice for all those projects that need to 

conjugate technical demands with design!

ALAMO ASH

TIMBER RUST

BACK STREET

ALAMO SAND

PASHMINA STORM

NORTH WOOD

DURANGO TAUPE

ROYAL OAK GOLD

PASHMINA CLOUD

TIMBER CAMEL

DURANGO MOKA
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CREATION 30
14 new designs for 2016-2017!

BOSTONIAN

CARRARE

ROYAL OAK COFFEE
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H O S P I T A L I T Y  S E C T O R 

THE HOSPITALITY SECTOR’S
        NEWEST STAR

The hospitality industry is demanding, with guests increasingly looking for a veritable “life experience”. To keep them happy, hotels 
have no choice but to opt for materials that are not only aesthetically pleasing but upgradeable, hardwearing, insulating and… 

cost-effective! It is for this very reason that LVT is fast becoming a firm favorite right across the sector, with an ever-increasing number 
of hotels succumbing to the charms of vinyl tiles and planks.

“Practicality is King” now seems so out-dated, and 
those days are most definitely gone. Today, buildings 
designed to welcome the general public do everything 
they can to offer the most engaging, enjoyable and 
immersive experience possible. Flooring, walls and 
furnishings are all chosen with the utmost care, 
conveying a crystal clear message from the second 
the threshold is crossed: “Your time here is going to 
be outstanding”.

Flooring at the heart of the guest experience

The instant guests step through the door, their every 
sense is stimulated: the ear is drawn to the background 
music, the nose picks up the ambient fragrance, the 
body reacts to the temperature of the room…
The eye, meanwhile, has a staggered response. It 
initially takes in the overall surroundings, getting a 
feel for the general vibe based on the materials and 
decor it sees. It then starts to focus on the specifics, 

closely inspecting every last detail. It notices 
ornaments sitting on a shelf, the color of the wall 
behind the receptionist - and even the color of the 
receptionist’s clothes! 
The flooring is one of the most crucial elements in 
determining how guests experience a new setting. A 
poor choice of flooring that jars with the furnishings 
or walls will stick out like a sore thumb, whereas well-
chosen flooring that suits the surroundings will bring 
an immersive aspect to the exploration phase.
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Laying pattern
CREATION Wood and Mineral
by Gerflor

Helping hotels make savings

Floors may have to be aesthetically pleasing to 
guests, but they can also create a real financial 
headache for hotels. Flooring needs to withstand 
intense traffic, absorb noise, come in a variety of 
designs, offer a variety of installation solutions, come 
with the option of being personalized, be suitable for 
use in humid settings… The list goes on and on, and 
there are often additional constraints: recyclability, 
low VOC emissions, water resistance, etc.
The fact that LVT can offer all this and more has seen 
it rapidly become a go-to choice for the hospitality 
sector. It comes in endless designs, can be custom-
designed and custom-cut, is quick and easy to 
install and remove, generates low levels of impact 
sound and is increasingly being manufactured from 
recycled materials - all highly attractive selling points 
as far as professionals are concerned.
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Solutions to suit all hotel categories

The deep warmth of a dark-hued wood, the comforting 
softness of a textile or the modern intransigence 
of a concrete are all recreated to perfection with 
vinyl planks, whose range of designs has increased 
exponentially over the course of the past few years. 
Available in a myriad of hues and featuring ultra-
realistic embossed finishes, there are designs to suit 
hotels across all categories no matter what their style. 

The various planks and tiles are both accessible and 
highly modular, enabling every single room to be 
given its own unique feel: a reading corner with dark 
restful hues to relax the mind, bedrooms with neutral 
shades to facilitate sleep, a dining area with warm 
shades to offer an energy boost… 

Bespoke solutions are also available, with custom 
cuts and inserts enabling signage to be integrated 
directly in the floor, keeping walls streamlined: guests 
can consequently be guided from the lobby to other 
parts of the hotel, finding their way around with ease.

The most cost-effective solution around

Not only can this solution be laid on existing floors 
in most cases, but planks and tiles can be easily 
replaced. The flooring is extremely quick to install 
(even in occupied environments) and it is highly 
resistant to all kinds of aggressions. This makes LVT 
one of the most cost-effective solutions around for all 
hospitality venues.



It clearly seems that tiles  

and parquets no longer  

rule the hotel flooring roost!“ ”
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Strict working conditions are so yesterday! The time 
has come to revel in the pleasures of co-working, 
comfort and wellness! This year, the Luxury Bleisure 
Hotel Competition set the world’s architects and 
designers a pretty tricky task: design a modern-
day 5-star hotel that not only welcomes business 
travellers but simultaneously offers a veritable place 
in which to relax. 

To make things trickier still, entrants were given a 
strict design brief detailing several predefined spaces 
that had to be included in their project (including a 
panoramic restaurant, a lobby, a reception area, an 
In&Out bar facility, a co-working space, a swimming 
pool and a spa). At least one product manufactured 
by one of the official sponsors also had to feature 
in the design. 

European projects championed for their audacity

Of all the projects submitted, the jury (composed 
of architects, directors and editors) singled out two 
projects for the original and innovative way in which 
they tackled the task in hand. The winners received 
their awards at the prestigious Royal Monceau 
Raffles hotel in Paris, itself quite fittingly a paragon 
of design! 

A challenge asking accomplished architects to turn their talents to a sumptuous world: that’s how the Luxury Bleisure Hotel 
Competition could be described. Organised by architecture and design magazine l’ARCA International, international building and 

architecture show le Mondial du bâtiment, and the Royal Monceau Raffles Hotel in Paris, and with Gerflor as one of its partners, this 
competition is a veritable reference in the international world of design. 

THE LUXURY BLEISURE HOTEL COMPETITION  
TURNS THE SPOTLIGHT BACK ON LUXURY
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Tango
CREATION 30 by Gerflor

First prize: Claudio Beltrame & team

This ambitious project received the jury’s acclaim 
for its functional and aesthetic excellence as well 
as the well thought-out way in which the space 
was used. The modern conceptual approach 
perfectly reflected business tourism’s Bleisure 
trend by cleverly combining architecture, design 
and art. The design also incorporated exhibitions 
and events centred on gastronomy, body care and 
fitness to punctuate day-to-day life in this one-of-
a-kind hotel. Gerflor’s Mia, Tango and Sunny White 
LVT loose-lay planks added a hint of wood to the 
co-working areas, as well as boosting the project’s 
green credentials by being 100% recyclable.

“Design and Innovation” Award: 
Bertrand Chapus & Mélanie Lallemand Flucher

This 5-star hotel was made up of two separate 
buildings (one for business, one for leisure) connected 
by an internal patio. The Business Building, with 
its smooth clean lines, offered unspoilt views over 
the city through its vast glazed walls. The Leisure 
Building, meanwhile, described as an “organic 
folly” by l’ARCA International, boasted more free-
spirited lines and a much greener appearance, truly 
championing the “go green” trend with its green roof, 
suspended greenhouse and solar panels. Once again, 
Gerflor designs were placed centre stage, such as 
in the panoramic restaurant bar whose walls were 
fitted with Plac’Inox wall panels to offer outstanding 
protection from wear and tear. 

 

BLEISURE : a portmanteau word coined by blending the words “business” 
and “leisure”. A trend that involves combining luxury, comfort and wellness 
with business tourism, thereby providing a business audience with new 
ways of travelling that offer new products and services.
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LONG LIVE PLASTIC!

Swinging from adulation to detestation, public opinion 
on plastic is ever changing, never seeming to stabilize. 
The height of fashion one day, has-been the next… It’s 
difficult to know quite what to think about this material 
that so often graces the shelves of designer stores and 
trendy design agencies before suddenly being whisked 
off them again!

Thankfully, a handful of die-hard brands continue to 
stand strong. Italian design firm Kartell is one such 
example, having specialized in using plastic to create 

complex and innovative products. The brand’s first big 
hit, the Universal chair developed in 1967, was the first 
ever chair to be made solely from plastic.

The brand has since gone from strength to strength, 
regularly updating its style. What’s more, it always pops 
up where you’d least expect it, such as with the Kartell 
Kids collection that turns furniture into playthings and 
playthings into design pieces!

Kartell and Gerflor have plenty in common, but one thing in particular is especially close to 
our hearts: the desire to give plastic in all its forms the recognition it deserves. 
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ABOUT GERFLOR
Gerflor’s expertise extends far beyond the world of LVT: vinyl rolls, sports flooring, wall protections,  
entrance mats, skirting and finishing solutions... 

SPECIFIC SOLUTIONS FOR EACH MARKET

PRESENT IN OVER 100 COUNTRIES ALL AROUND THE WORLD
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